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THE BROOKS ANNOUNCES 2011 WINE SEASON

Rebranded “Memphis Wine & Food Series” is premier event for Memphis and Mid-South
Memphis, TN (October 21, 2010) – The development team at the Memphis Brooks Museum of Art has renamed The Art of Good Taste as The Memphis Wine & Food Series. This rebranding positions The Memphis Wine & Food Series as a nationally recognized event, one that, for the last 18 years, has brought first-class vintners and chefs to a truly unique setting – the oldest and largest encyclopedic art museum in the state of Tennessee. 

For nearly two decades, The Art of Good Taste wine auction season has served as the Memphis Brooks Museum of Art’s foremost fundraiser. In 2010, the series, a salute to the wine, cuisine, and art of Italy presented in conjunction with the Brooks’ blockbuster exhibition Venice in the Age of Canaletto, set a new precedent by raising nearly $400,000 for the museum’s educational programs, traveling exhibitions and ever-expanding permanent collection.

“While we’re still all about ‘The Art of Good Taste,’ The Memphis Wine & Food Series is much more descriptive of the multiple events that comprise the Brooks’ wine season, which brings together more than 1000 wine and food lovers annually,” says Lindsey Hedgepeth, Development Associate for Fundraising Events at the Brooks. 

The Memphis Wine & Food Series’ featured vintner for 2011 is Silver Oak Cellars. The winemaking operation, which was established in the early 1970s, has wineries in Napa Valley and Sonoma. Silver Oak’s Cabernet Sauvignon was recently voted #1 in Wine & Spirits’ 20th annual restaurant poll. 

The 2011 Memphis Wine & Food Series will kick off with a dinner and live auction at Flemings Prime Steakhouse on Sunday, February 27, 2011. 

“Silver Oak sponsored the 2010 Flemings Dinner to benefit the Memphis Brooks Museum of Art, due to the outreach from our friend Frank Muscari," explains Charlie Campbell, Silver Oak Cellars’ Director of National Sales. “After experiencing that first-class wine event, and seeing the wonderful things that the Brooks is doing in the community, I knew that this was one wine series that Silver Oak needed to get fully behind.”

"Much like art, our wine is a personal experience, meant to be savored with friends and family. Silver Oak and Twomey Cellars hopes to elevate that experience by sponsoring The Art of Good Taste in 2011,” Campbell adds. 
On Friday, April 15, 2011, The Memphis Wine & Food Series will present Brooks Uncorked, which is slated to include more than 50 wines, appetizers and entrees from a variety of Memphis restaurants, a silent auction, and live entertainment from Memphis’ favorite DJ, Robert Raiford. 

Silver Oak winemaker Daniel Baron and Atlanta-based wine painter Thomas Arvid will travel to Memphis for the Patrons Dinner & Grand Auction on May 6 and 7, 2011. The Patrons Dinner will include a five-course meal prepared by celebrity chefs in addition to the Brooks’ executive chef Wally Joe and chef de cuisine Andrew Adams, a live auction, and musical entertainment. The Grand Auction, which is held under the tent on the Brooks’ plaza, will feature wine auction lots from the world’s most prestigious cellars, exclusive trips, tastings, dinners, artwork and jewelry. 

About The Memphis Wine & Food Series:

Now in its 18th year, The Memphis Wine & Food Series (formerly branded The Art of Good Taste) serves as the premiere fundraising event for the Brooks. It has contributed nearly $5 million toward the museum’s educational programming, traveling exhibitions and ever-expanding permanent collection. For more information, go to www.TheArtOfGoodTaste.org. The 2011 co-chairs for The Memphis Wine & Food Series are Jordan Barre (SunTrust) and Dr. Ben Wheeler (The West Clinic). 

About the Brooks:

The Memphis Brooks Museum of Art, located at 1934 Poplar Ave. in Overton Park, is the oldest and largest encyclopedic art museum in the state of Tennessee.  For more information on this, and all other exhibitions and programs, call (901) 544-6200 or visit www.BrooksMuseum.org.
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